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Ilpeozoeop

Bo ycnoeu na nawoemujama o0 eupycom Covid 19, ce
Haenacu nompebama Hajeonrem Oell 00 axmueHocmume 0d
buoam peanuzupanu NO el1eKMpOHCKU NAmM CO KOpUucmerse Ha
oueumannume peuienuja. Kako pezyiam Ha moa ce cmeHu
YeNIOKYNHama peaiHocm 80 3emjume u ce nojasuja 2oiem opoj
npawiara Kako Ha npumep: KOJIKY Hue, HO U ocmaHamume
3eMju cMe CHpeMHU 3d OUSUMANHO ONULMecmeo, Kou ce
npeoHocmu u ciabocmume 00 UCMOMO, CO KAK8U NPEeyKu ce
coouysame 60 064 OUSUMATIHO ONUWMECNEO, KOU CEKMOpU 60
Penyonuxa Cesepna Makedonuja 6Genedxcam ycnex 60
OUSUMATHUOM C8em, a KOU ce CO04y8aam co npodiemu, KaKo
oueumanuzayujama 6iujae 6p3 HespaboOmMeHoCma 60 miue
ceKxmopu, KoKy uma oueumanusayujama no ¢axyimemume,
KOJIKY ce Ooueumanusupanu oudruomexkume u ciuyno. Osgue
npobdemMu omeapuja npocmop 3a MHO2Y UCHPAXNCY8atbd, KOU
Oou Oune ocHosa 3a Kpeuparbe HA NOIUMUKU, OA3UPAHU HA
Gpaxmu u ananuzu. Mcmo maxka mue 0asaam MOICHOCM 0d ce
npeszemaam YeKopu 60 HACOKA HA 3201eMYy8arbe HA HUBOMO
Ha QuSUManu3ayuja 60 Haulama 3emja.

Co yen 0a ce ucmpadzxcam o6ue, HO U OpyeU NPAUAFLA
nospzanu co oueumanrnomo onmwmecmeo Ilenmapom 3a
unosayuu u pazeoj Mnoc Ilpunen 6o pamxume na npoekmom
“Ucmpaxcyeaj na mema: Kopouna eupyocm — mecm 3a
OUSUMATIHOMO ONWmemceo” 2u Nnoeuka cmyoeHmume 00
mpume YyKIyCcu HA CMyouu axmueHo 04 ce BKIYYam 60
ucmpascyeaukama  paboma  npeky — uspabomka — Ha
UCmMpax;cy8auKu npoekmu 00 08aa odoracm u 0a 0aoam ceoj
OONPUHOC HA UCMPAdICYBAIbE HA HOBAMA PEATHOCH.

Omwmama yen na npoekmom beute NOOUCHYBAFE HA HUBOMO
3a UCMPAICYBAYKU AKMUBHOCMU Kaj MAadume (cmyoenmume)
U HUBHO GKIYYYBAE 60 UCMPAdICYBAYKAMA paboma.
Ilonamamy 60 npoekmom Kako yeau ce HNOCMABUJA:



3201eMy8are  Ha c8ecHocma 34 3HAYEHEemo  Hd
UCMPAICYBAUKU AKMUBHOCIU 60 Peulasarbemo Ha npoodiemu
80 OUHAMUYHO ONKPYICYBARE, NO20NEMO BKIYUYEAlbe Hd
cmyoeHmume 80 ucmpaxjcysaukume paboma, 60 YClo8U Hd
online nacmasa, 32onemyearbe Ha céecma Kaj cmyoeHmume
3a  Kopucmere Ha  OUSUMATHUME  MEXHOL02UU 60
ceKojoHesHume CMyOeHmcKu AKMueHOCMU, Kou
noopazboupaam noeexe yuere, ad NOMAIKY KOMYHUKAYUjA HA
coyujannume mpeagicu; 000usarbe UHGoOpMayuu NPexy HaAyyHo
UCMpasicysare 3a MOMEHMAIHAMA cocmojoa 60 00HOC Ha
NPpUMEHAMa Ha OUSUMATHUNe MEXHOI02UU, 0CODEHO 3a 8peme
Ha nandemujama 00 Koeuo 19.

Bo nosuxom 3a ucmpasicysauku npokemu ce HpUKIVuuja
cmyoenmu 00 4 ynugepusumemu / 7 ¢paxyimemu 6o Cegepna
Makeoonuja. Bo o06oj 300opnux na ancpakxmu ce objasenu
ancmpakmume 00 UCMPAdICYBAUKUME  NPOEKMU  Hd
cmyoenmume Kou 00buja no3umueHa peyeHsuja o0 cmpaua
Ha 08ajya pe3eH3eHmu.

Uspasysame  oepomna  6aazooaprocm 0o  llueuka
MOOUIUMAC WMO 20 NOOOPIHCA 080] NPOEKM U ja 0B03MOH*CU
He2o8ama peanuzayuja.



Preface

Covid 19 virus pandemic heightened the need for change in
many aspects of living. One, very visible was the need much
of the work to be done electronically using digital add-ons. As
a result, the reality has changed completely, imposing a
number of unsolved research questions such as how much
our’s but also the other countries’ societies are ready for the
digital change, what are the pros and cons of it, what are the
obstacles of this digital reality. Furthermore, the forced
digitalisation affected our country, also. It became uncler
which sectors in the Republic of North Macedonia are
successful in the digital world, and which are facing
problems, how digitalization affects unemployment in those
sectors, how much there is digitalization at the universities,
how digitized libraries are managing the change and so on.

These problems provoked loads of research that shall be basis
for policy making, by offering the basic facts and analyses.
They findings can be also solutions towards improvements in
the level of digitalization in our country.

In order to explore these and other issues related to the
digital society, the Center for Innovation and Development
Inos Prilep within the project "Research on the topic: Corona
virus - a test for digital society" invited students to be actively
involved in research through preparation of research projects
in this field and to give their contribution to the research of
the new reality.

The general goal of the project was to stimulate the research
activities of young people (students of all cycles of studies)
and to improve their involvement in the research work.

Furthermore, the project aimed to: increase awareness of the
importance of research activities in solving problems in a
dynamic environment; to enlarge the involvement of students




in research work in condition when mostly lessons take part
online; to increase the awareness for the use of digital
technologies, to produce information through scientific
research about the current situation regarding the application
of digital complementary technologies, especially during the
Covid pandemic 19.

Students from four state universities, or seven faculties in
North Macedonia, applied for the call of research projects.
In this Book of abstracts the abstracts of the research projects
of the students that received a positive double blind reviews
are published.

We would like to take oportnity to thank Civika mobilitas for
the generious support of the project.




Parathénie

Si rezultat i pandemisé Covid 19, u theksua nevoja gé
shumica e aktiviteteve té realizohen né ményré elektronike
duke pérdorur zgjidhje dixhitale. Si rrjedhojé, realiteti i
pérgjithshém népér vende ka ndryshuar dhe kané lindur njé
séré pyetjesh, si: sa jemi gati ne si vend, por edhe vende té
tjera pér njé shoqéri dixhitale, cilat jané pikat e forta dhe té
dobéta té késaj, cilat jané pengesat me té cilat ne pérballemi
né kété shoqéri dixhitale, cilét sektoré né Republikén e
Magedonisé sé Veriut jané té suksesshém dhe cilét po
pérballen me probleme né botén dixhitale, si ndikon
dixhitalizimi né papunésiné né ata sektoré, sa ka digjitalizim
sipas fakulteteve, sa jané té digjitalizuara bibliotekat etj. Kéto
probleme kané hapur derén pér shumé kérkime, té cilat do té
ishin bazé pér politikébérje dhe analizé té bazuar né fakte.
Ato ofrojné gjithashtu njé mundési pér té ndérmarré hapa pér
té rritur nivelin e dixhitalizimit né vendin toné.

Me qéllim té eksplorimit té kétyre dhe c¢éshtjeve té tjera qé
lidhen me shoqériné digjitale, Qendra pér Inovacion dhe
Zhvillim Inos Prilep né kuadér té projektit "Hulumtimi me
temén: Corona virus - test pér shogériné digjitale” ftoi
studentét gé té pérfshihen aktivisht né kérkime pérmes
pérgatitjes sé projekteve kérkimore né kété fushé dhe pér té
dhéné kontributin e vet né kérkimin e realitetit té ri.

Qéllimi i pérgjithshém i projektit ishte ngritja e té gjitha
aktiviteteve kérkimore midis té rinjve (studentéve) dhe
pérfshirja e tyre né punén kérkimore. Pér mé tepér, projekti
synon: té rrisé ndérgjegjésimin pér réndésiné e aktiviteteve
kérkimore né zgjidhjen e problemeve né njé mjedis dinamik;
puné gé pérfshin studentét né punén kérkimore, né drejtim té
mésimdhénies online; rritja e ndérgjegjésimit té pérdoruesve
pér pérdorimin e teknologjive dixhitale né lidhje me aktivitetet
e studentéve, té pércaktuara mé shumé nga veté ata, dhe
lidhja me rrjetet sociale; marrjen e informacionit népérmjet




kérkimit shkencor mbi situatén aktuale né lidhje me aplikimin
e teknologjive dixhitale plotésuese, vecanérisht gjaté
pandemisé Covid 19.

Né letrén kyce pér projekte kérkimore jané pranuar studenté
nga 4 universitete/7 fakultete né Magedoniné e Veriut. Né kété
Proceduré jané publikuar projektet kérkimore té studentéve
gé kané marré vlerésim pozitiv nga dy pedagogé.




BJINMJAHUETO HA TAHAEMHMJATA
BP3 EKOHOMMJATA U
JUT'UTAJIN3ALIUIATA

Huxoaa HukonoBcku

Yuusepsuret “Cs. Kupun u Metoauj” Ckornje
Exonomcku dakynrer
nikolovskin666@gmail.com

AIICTPAKT

Bo 060j mpyo eu npezenmupame egpexmume xou 2u
npeouszsuka nojasama ua Koeuo-19 ep3 exomomujama na
C8EMCKO HUBO, Kako U nojasama Ha nompeba 00
OUUMANU3AYUja HA MHO2Y Ce2MEeHMU 00 HAULUOM HCUBOM
Kou ooceea He Ounre, OOHOCHO Oure camo OelyMHO
oueumanuzupanu. Mooiceme oa 8oouume Oeka nojaeama Ha
namoemujama ja no200u cekoja eKoOHOMUja 60 Cceemom,
NOYHY8ajKku 00 Hajcrabume, na cé 00 HAjCUIHUMe eKOHOMUU.
Tonemume mpowoyu wmo enradume Ha 2onem 6poj 3emju bea
NpUHyOeHu 0a 2u OoCmeapam Kako CMUMYL U NOMOUL 60
meKkom Ha MuHama 200uHa Kako u mexkosnama 2021 2oouna,
KaKo u QuHnancucka nomows 3a eparanume, Koja e npumep u
npakmuxa 6o Muo2y 3emju. Mcmo maka, mpowoyume 00
munom Ha uzeybeH 00xo0, npobiem co Koj ce cooyune u ce
yuime ce €oouy8aam MHOSYMUHA HA 20OAIHO HUBO.
Jueumanuzayujama npemcmasysa eoeH 8ajxcew acnekm u
Kapaxmepucmuxa Ha 060j nepuod. Ke 20 nocmasume
npawarbemo 0anu OUSUMalu3ayujama moxce U KOJIKy mad
ycnea odoceea 0a eu yonasxcu nocieouyume 00 GUpPYCOom.
Iloceben akyenm Ke ce cmasu Ha 0bpazosanuemo, Kako u Ha
pabomuume mecma Kou b6ea 0cobeHo 6umHU 0a NPOOOAHCAM
da ce obasysaam 6e3 pasiuka na cé. Ke 6ude pasenedana
ousumanuzayujama Ha obpazoeanuemo u pabomama, Kako u


mailto:nikolovskin666@gmail.com

mpowiouHume  UMRAUKAYUU ~ KOU ~ 08ad  NPUHYOHA
OuUMANU3ayuja 2u Hamemud, KaKko U HOpMAaiusuparbe Ha
00pedeHU HAYUHU Ha paboma u dcuseerbe, HAYUHU KOU 00
npeo naudemujama 6ea HeBOOOUYAEHU UMU He MOJKY
savecmenu. Ke 6ude ananusupano pabomeremo 00 doma
KaKo eOeH 3HauaeH acnekm Koj eu 3dacecHa no2oiemuom 6poj
00 KOMHAHuUume 60 C6emCKU PAMKU U KOj Npumoa cmaua
3HAYajHa  KApaKmMepucmuxa U MOJNCHO  HOMEHYUjaIHO
peuwleHue Koe Komnawuume Ou 20 umare npeosud npu
Kpeuparbemo Ha pabomuuom npoyec. Kopucmena e
Jqumepamypa 00 uHmepHem, uxngopmayuu u nooamoyu Kou
ce npubaseHu ucmpaxcy8ajku npeky unmepHem, nopaou moa
wmo nawemujama e Ha HeKoj Hauun Hosumem. Karxo u
npeenmuparb,e Ha KOU HAYUHU NAHOeMujama u3epuiu
NpoOMeHa, Ha 20peHasedeHume enemenmu, Kako u npomeHume
KOU MOdice 0a OCMAaHam mpajHu, Kako HO8 HAYUH HA B00erbe
OusHUC, cmyouparee U ONWMO 80 CEKOjJOHEeBHUOM HCUBOM HA
408eKom.

Kuyunu 300poBu: nururanusaiyja, ekonomuja, Kosun 19.

ABSTRACT

In this paper we present the effects caused by the
emergence of Covid-19 on the world economy. In addition,
the paper emphasize the need for digitalization of many
segments of our lives that have not been, i.e. were only
partially digitized. We can observe that the pandemic has hit
every economy in the world, from the weakest to the strongest
one. The governments of many countries were forced to incur
great costs as an incentive and assistance to citizens over the
past year as well as the current 2021. Also, expenses such as
lost income became a problem that many have faced and still
face globally. Digitalization is an important aspect and
feature of this period. We will ask the question whether
digitalization can and to what extent it has managed to
mitigate the consequences of the virus. Special emphasis will



be placed on the education, as well as on jobs market. The
digitalization of education and work will be considered, as
well as the cost implications that this forced digitalization has
imposed, as well as the normalization of certain ways of
working and living, ways that were unusual before the
pandemic. Working from home will be analyzed as an
important aspect that has affected most of the companies
worldwide and which has become a significant feature and
possible potential solution that companies would consider
when planing the work processes. Indeed, the pandemic
imposed changes that may remain permanent, as a new way
of doing businesses, studying and in general the changes in
the daily life of mankind.

Key words: digitalization, economy, Covid 19.

ABSTRAKTE

Ky punim paraget efektet e shkaktuara nga ardhja e Covid-19
né ekonominé botérore, si dhe lindja e nevojés pér
dixhitalizimin e shumé segmenteve té jetés soné gé nuk kané
gené, pra jané digjitalizuar vetém pjesérisht. Mund té shohim
se pandemia ka goditur ¢cdo ekonomi né boté. Nga ekonomité
mé té dobéta tek ato mé té forta. Kostot e larta gé geverité e
shumé vendeve u detyruan té béjné si nxitje dhe ndihmé gjaté
vitit té kaluar si dhe 2021 aktual si dhe ndihma financiare pér
gytetarét, gé éshté shembull dhe praktiké né shumé vende.
Gjithashtu, kosto té tilla si té ardhurat e humbura, njé
problem me té cilin jané pérballur shumé dhe ende pérballen
globalisht. Dixhitalizimi éshté njé aspekt dhe tipar i
réndésishém i késaj periudhe. Do té shtrojmé pyetjen nése
dixhitalizimi mund dhe né cfaré mase ka arritur té zbusé
pasojat e virusit. Theks i vecanté do t'i kushtohet arsimit si
dhe punéve @& ishin vecganérisht té réndésishme pér té
vazhduar pa marré parasysh se ¢faré. Do té merren parasysh
dixhitalizimi i arsimit dhe punés si dhe implikimet e kostos gé
ka imponuar ky dixhitalizim i detyruar. Si dhe normalizimi i




disa ményrave té punés dhe té jetesés, ményra qé para
pandemisé ishin té pazakonta ose jo aq té zakonshme. Puna
nga shtépia do té analizohet si njé aspekt i réndésishém gé ka
prekur shumicén e kompanive né mbaré botén dhe gé éshté
béré njé vecori domethénése dhe njé zgjidhje e mundshme e
mundshme gé kompanité do té merrnin parasysh gjaté krijimit
té procesit té punés. Eshté shfrytézuar literatura e internetit,
informacioni dhe té dhénat e marra pérmes kérkimeve né
internet, sepse né njé faré ményre panemia éshté njé risi. Si
dhe prezantimi i ményrave sesi pandemia béri njé ndryshim,
tek elementét e mésipérm. Ndryshime gé mund té mbeten té
pérhershme, si njé ményré e re e té bérit biznes, studimi dhe
né pérgjithési né jetén e pérditshme.




MMPUMEHA HA MAPKETHHT -
AKTUBHOCTH BO YCJIOBHM HA
KOBU/J MAHJIEMHJA

Bboxanka PucroBa

Yuusepsurer ,,CB Kitmment Oxpuacku® butona,
@daxynTeT 3a UHPOPMATHUKHU U KOMYHUKAIIMCKU TEXHOJIOTUU
(®UKT) — butona
ristovab1997@gmail.com

AIICTPAKT

Lenocnume 3ameOparea, npeou38UKAa 3HAYUMETHU
NpOMeHU B0 OOHeCy8arbemo HaA NOMpPoOuLysayume Kou
nosexemo 00 c80emo C10000HO 8peme 20 HACOUUjd KOH
oueumannume niameopmu, OucumarHume - MeOuymMu U
KOHKPEmMHO, Oucumaninama coopicuna. Bo epeme na Koeuo
nawdemuja, Cexmopom MapkemuHe nompedoHo e 0a paszeue
yuime nocuina épcka co nompoutyeavume. MHozy e 8axcHO
Mmapkemapume 0a peacupaam Op30 u ceojama cmpameuja
oa ja npunacooam KoH Hosonacmanamume Kosuo ycnoeu. Bo
yenosu Ha Kosuo nandemuja ncuxonozujama Ha npocedHuom
nompouiysau e cocema npomenema. Mako npunazooysarbemo
HA NPOMeHama ce 008U8d YCNEWHO, CenaKk Heonxo0Ho € 0d ce
eUMUHUpaam cume HenpopumMabUuIHu aKmusHOCmuU, 0d ce
peoegunupaam yeaume u 0a ce npuopIHCy8aam KOH yCio8ume
wmo enadeam Ha NA3apom 60 080j MOMEHM.

3a yenma Ha osea ucmpadicyséarbe ynompebeHu ce
CEeKYHOapHU nooamoyu 3a 0a ce 0ade 002080p HA KOj HAYUH
0a ce npumeHam MAapKemuHe-aKmueHOCmume 80 YCl108U HA
Kosuo-19.

Cnopeo 0OobueHume nooamoyu 00 HANPAGEHOMO
ucmpasicysarbe, Moxce 0a ce 3aKiyyu 0eKa KOMHAHUUme 60
yvenosu Ha Kosuo-19 ce coouyeaam co namanena npooadxcoa,
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NOMAIKY KYNnyeauu, a (pokycom Ha Nompoulysawume € camo
KOH ellemeHmaprume nompebu. Mcmo maka komnanuume 60
ceoume  MapKemuHe-akmusHocmu — mpeba  oa  ce
CUHXPOHU3UpAam €O npenopaxume 00 30pascmeeHume
gracmu, co yen 0a UM 20 OJleCHam CeKOjOHeeuemo Hda
nompouiygauume, Cc030a6ajKU SUCMUHCKU MONCHOCMU 3d
oueumarnen MapkemuHe noseke 00 Koea Ouio Odoceead.
Komnanuume mpeba cooosemno oa ja npunracooam ceojama
cmpamezuja, nogeKemo KOMIAHuu mpeda 0a uzopacam u 0a
He npaeam OpAMAMUYHU NPOMEHU WMo Modce Od
npeoussuxaam npooaemu Ha 0012 pox.

Kayunu 300opoBu: KoBuj nanaemuja, MapKeTHHT,
MOTPOIITYBaYH, T1a3ap, CTpaTeruja.

ABSTRACT

The complete closures of the scieties have led to significant
changes in consumer behavior that have focused most of their
free time on digital platforms, digital media, and specifically
digital content. During the Covid pandemic, the marketing
sector needed to develop an even stronger relationship with
consumers. It is very important for marketers to react quickly
and adapt their strategy to the emerging Covid conditions. In
the conditions of the Covid pandemic, the psychology of the
average consumer is completely different. Although the
adjustment to the change is successful, it is still necessary to
eliminate all unprofitable activities, redefine the objectives
and adhere to the conditions prevailing in the market at the
moment.

For the purpose of this research, secondary data were used in
order to provide an answer on how to apply marketing
activities in terms of Covid 19.

According to the data obtained from the research, it can be
concluded that companies under Covid 19 face reduced sales,
fewer customers, and the focus of consumers is only on basic
needs. Also, companies in their marketing activities should be




synchronized with the recommendations of the health
authorities, in order to facilitate the daily lives of consumers,
creating real opportunities for digital marketing more than
ever before. Companies need to adapt their strategy
accordingly, most companies need to persevere and not make
dramatic changes that can cause problems in the long run.

Keywords: Covid pandemic, marketing, consumers, market,
strategy.

ABSTRAKTE

Mbylljet e plota kané guar né ndryshime té réndésishme né
sjelljen e konsumatoréve, ku pjesa mé e madhe e kohés sé liré
éshté fokusuar né platformat dixhitale, mediat dixhitale dhe,
né vecanti, pérmbajtjen dixhitale. Gjaté pandemisé Covid,
sektori i marketingut duhej té zhvillonte njé marrédhénie edhe
mé té forté me konsumatorét. Eshté shumé e réndésishme qgé
tregjet té reagojné shpejt dhe té pérshtatin strategjiné e tyre
me kushtet e reja Covid. Né kontekstin e pandemisé Covid,
psikologjia e konsumatorit mesatar ka ndryshuar térésisht.
Pérshtatja e James ndaj ndryshimit éshté e suksesshme,
megjithaté té gjitha aktivitetet jofitimprurése duhet té
pérjashtohen, géllimet duhet té ripércaktohen dhe duhet té
respektohen kushtet gé mbizotérojné pér disa né kété moment.
Pér géllimin e kétij hulumtimi, té dhénat dytésore jané
pérdorur pér té dhéné njé pérgjigje marketingu se si do té
zbatohen aktivitetet né lidhje me Covid-109.

Sipas té dhénave té marra nga hulumtimi, mund té
konstatohet se kompanité pér sa i pérket Covid-19 pérballen
me Kklientét pér shitje, mé pak, dhe fokusi i konsumatoréve
éshté vetém tek nevojat elementare. Gjithashtu, kompanité né
aktivitetet e tyre té marketingut duhet té& sinkronizohen me
rekomandimet e autoriteteve shéndetésore, pér t'ia dhéné até
¢cdo konsumatori, duke krijuar mé shumé se kurré mé paré
mundési reale pér marketingun dixhital. Kompanité duhet té
kené borxh pér té rregulluar strategjiné e tyre, shumica e




kompanive duhet té kémbéngulin dhe té mos béjné ndryshime
dramatike gé mund té shkaktojné probleme né afat té gjaté.




JIMTUTAJIEH MAPKETHUHT —
TJIABHA AJIKA BO T'PAJIEILETO
L,IOCT-KOBUJI* TUTUTAJTHO
OIIITECTBO

ApcoBa MoHuka

Yuusepaurer ,,I'ome JlemueB
Exonomcku dakynrer, Lltun
monika.arsova@ugd.edu.mk

AIICTPAKT

Onwmecmeomo OeHec e cé nogexe OUSUMAIUZUPAHO U
NOBpP3aHO, NpeKy Komnjymepume u opyeume ypeou Kou
nocpeoysaam 60 JHCUBOMOM HA UHOUBUOYAMA HA e0eH UIU
opye Hauun. Toa e ancmpakmua nojasa Koja mewiko ce
pazbupa, a cmeneHom HA OUSUMANU3AYUJA NPEMCMAasyed
npeou3sUK Koj e npeomem Ha aHaIu3a 60 CeKoe ONUMeCcmeo.
Ilouemokom na nandemujama npeouzsukana 00 Koeuo-19,
60 nouemoxom Ha 2020 2o0una, npuryou MUIUOHU yre 0a 2u
NpoOMeHam HUueHume OHEe6HU HABUKU U Od ja NpUMeHysaam
ousumanHama mexHoa02ujd.

Tonemu npomenu Hacmaumaa 60 paAMKU HA KAHAIUME
Ha MapKemuHzom, 0OHOCHO NPEeMUHOM 00 MPAOUYUOHATHU
KOH OUSUMATHU, MOOepHU KAHAIU HA NO6P3Y8arbe Co
nompowysauume. Jlenewnuom nompouyeay oOapa MHOZY
noeeke  GHUMAHUe, JU4YeH  OOHOC 00 CMpaHa  Ha
npemnpujamuemo, NnoOYecmo U38eCmy8are U NIACUPAFE
unpopmayuu Kou ce 1ecHo docmanuu 3a Heeo. Mnosayuume
80 MapKemuHe-KaHaiume npemcmasyeaam npe 4Yekop 60
Kpeuparemo Oucumaino ONnumecmeo 60 Nepuooom Ha
nandemujama, Ho u n0 Hea. Kpeuparwemo Ha Oucumanto
ONUmMecmeo noopazoupa no2oemo nosp3sysarve,
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CUHXPOHU3UpArbe U a0anmuparbe Ha CeemcKume nazapu u
co30asarvbe no2oiemu 8peOHOCU 3a NOMpouLygadume.
Tokpaj U3e0HaA4y8aA4KUOM nomenyujan Koj
oueumanuzayujama — Kako — npoyec 20  UMd,  Cendak
OUSUMATIHOMO ONWMECMB0 € OALeKy 00 YIMONUYHO CO 0271€0
HA moa wmo cé ywime Modce 0a ce 8uodam coyujarnume u
EeKOHOMCKU HeeOHaK8oCmu NoMery nompousyeadume.

Kayuynun 300poBM. JUrUTaIM3alM]ja; KaHAJIW HAa MAapKETHHT,
nHpopManuu;

ABSTRACT

Society today is more digitalized and connected, through
computers and other devices that mediate the life of the
individual in one way or another. It is an abstract
phenomenon that is difficult to understand. Furthermore, the
degree of digitalization is a challenge that is subject to
various analyses in any society. With the onset of the Covid-
19 pandemic in early 2020, troops of millions of people
changed their daily habits and started to apply digital
technology.

Big changes have taken place within the marketing channels,
from the standard browser to digital, modern channels of
connecting with consumers. Today's consumer requires much
more attention, personalized individual approach on the part
of the company, and reporting and information that is
produced about him/her. Innovations in marketing channels
are the first steps in creating a digital society in the period of
the pandemic, but also after it. Creating a digital society
means separately connecting, synchronizing and adapting to
world markets and creating value for target consumers.
Despite the equalizing potentials that digitalization as a
process has, digital society is still far from utopian concept as
it can produce even more social and economic inequalities
between consumers.

Key words: digitalization, marketing chanals, information.




ABSTRAKTE

Shogéria sot éshté mé e dixhitalizuar dhe e lidhur, népérmjet
kompjuteréve dhe pajisjeve té tjera qé ndérmjetésojné jetén e
individit né njé ményré apo né njé tjetér. Eshté njé fenomen
abstrakt i véshtiré pér t'u kuptuar, shkalla e dixhitalizimit
éshté njé sfidé gé i nénshtrohet analizés né ¢cdo shogéri.
Fillimi i pandemisé Covid-19 né fillim té vitit 2020, trupat e
miliona njerézve té ndryshojné zakonet e tyre té pérditshme
dhe té aplikojné teknologjiné dixhitale.

Ndryshime té médha kané ndodhur brenda kanaleve té
marketingut, pika e kalimit nga standarde né ato dixhitale,
kanale moderne té lidhjes me konsumatorét. Konsumatori i
sotém kérkon shumé mé tepér vémendje, géndrim personal
nga kompania, raportim dhe raportim té informacionit gé
publikohet rreth tij. Inovacionet e kanaleve jané hapat e paré
né krijimin e njé shogérie dixhitale gjaté dhe pas pandemisé.
Krijimi i njé shogérie dixhitale duke u lidhur, sinkronizuar
dhe pérshtatur me tregjet globale dhe duke krijuar vleré pér
konsumatorét.

Pavarésisht nga potenciali barazues qé ka procesi i
dixhitalizimit, shogéria dixhitale éshté ende larg nga utopike
pasi mund té shohé pabarazi sociale dhe ekonomike midis
konsumatoréve.




BJIMJAHHUETO HA
JUT'UTAJIN3AIIUIJATA BP3
JIMKOBHOTO OBPA30BAHME BO
HNEPHOJ HA ITAHAEMHJA

KaumenTuna CokoJioBCcKa

Yuusepsurtet “ ['one Jemuer” Itun
q)aKYJ'ITeT 3a JIUKOBHA YMCTHOCT
sokolovska.klimentina27@gmail.com

AINICTPAKT

Hueumannama mpancgopmayuja ywme 00amMHa npooupa
HU3 pasHu obnacmu, B061eKY8aAjKU U 60 M.H. BUPMYEIHA
peanHocm, HO Yeiuom moj npoyec npepacHysa 6o nompeoba
co nojasama Ha nandemujama. ObpazosHume UHCMUMyyuu,
00pedenu OuU3HUCU NoOdNe2Hygaam Ha oucumanuzayuja 3a oa
20 npooodcam ceoemo yHKyuonuparee u oa oncmanam. Q0
moj O0en He e UCKIyueHa Humy ymemuocma. Ymemnocma —
JIUKOBHOMO 00pa3o8anue U 8OCNUMAHUE, UAKO NO3HAMO NO
NPAKMUYHO U3Y4y8arbe, ce Ccoouyéd CcO Npeou3sux, uyeiu
amenjea u JAUKOBHU pAOOMUTHUYU Ce NpeMeCmeHU npeo
komnjymep. Ha moj mauun 3anoumyeéa u oucumannama
mpancghopmayuja 6o noremo Ha ymemnocma. 0sa
ucmpascysare 2u 00jachyea eiujanujama Kou Hacmauyeaam
80 IUKOBHOMO 00PA308aHUE U 6OCRUMAHUE NPU NPOYECOM HA
oueumanuzayuja. 3a O0a ce OeMOHCMpUpa Kou GIujanuja
Hacmawnysaam Kaj 0elom Ha OUSUMAanu3ayujama, KOpucmeHu
ce Memoo Ha OecKpunyuja u meopemcKa  AHAIU3A
(K8ATUMAMUBHO UCMPAICYBAbE), KAKO HAJCOOOBEMHU KOU
Modcam oa 2o onghamam ousep3umemom Ha NPeoOMemon.
Kopucmejku  cexynoapmu  uzeopu  ma  umgopmayui,
pesyimamume NOKAXCY8AaAm U3HAOIAbe HA HAYUHU U
no3umuseHu  cgararea U NOKpaj nomewikomuume 00
ousumanuzayujama 60 JUKOBHAMA YMEMHOCH, YYyeHuyume
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nocmueHy8aam ycnex O0OKOJIKY OCMAHy8aam GOoKycupanu u
87102iCy8aam nozoziem mpyo u paboma.

Kayynu 300poBu: urutanusaiyja, JIMKOBHA YMETHOCT,
o0Opa3oBaHme, yUSHUIH, HACTABHUIIN-MEHTOPH.

ABSTRACT

The digital transformation has long been penetrating the
social life through various spheres, drawing people into the
so-called virtual reality, but that whole process grows into a
necessity with the onset of the pandemic. Educational
institutions, certain businesses undergo digitalization in order
to continue their operation and survive. Art is not excluded
from the changes either. Art - art education and upbringing,
although known for its practical approach, faces a challenge,
as entire studios and art workshops have been moved to a
computer. That is how the digital transformation in the field
of art begins. This research explains the influences that occur
in the art education and upbringing in the digitalization
process. In order to demonstrate what influences occur in the
field of digitalization, the methos of description and
theoretical analysis (qualitative research) were used, as the
most appropriate that can cover the diversity of the subject.
Using secondary sources of information, the results show that
finding ways and positive perceptions, despite the difficulties
of digitalization in the fine arts, helps students to achieve
success if they stay focused and put more effort and work.

Keywords: digitalization, fine arts, education, students,
teachers-mentors.

ABSTRAKTE

Transformimi dixhital ka depértuar prej kohésh népér
fusha té ndryshme, duke i térhequr ato né té ashtuquajturat
realitet virtual, por i gjithé ky proces kthehet né njé
domosdoshméri me fillimin e pandemisé. Institucionet
arsimore, biznese té caktuara i nénshtrohen dixhitalizimit pér




té vazhduar funksionimin dhe mbijetesén e tyre. Nga kjo pjesé
nuk pérjashtohet as arti. Edukimi dhe edukimi artistik-artistik,
ndonése i njohur pér studimin praktik, pérballet me njé sfidg,
studio dhe punishte té téra arti jané zhvendosur né kompjuter.
Késhtu fillon transformimi dixhital né fushén e artit. Ky
hulumtim shpjegon ndikimet gé ndodhin né edukimin dhe
edukimin artistik né procesin e dixhitalizimit. Pér té
demonstruar se cfaré ndikimesh ndodhin né fushén e
dixhitalizimit, éshté pérdorur metoda e pérshkrimit dhe
analizés teorike (hulumtimi cilésor), si mé e pérshtatshme gé
mund té mbulojé diversitetin e 1éndés. Duke pérdorur burime
dytésore informacioni, rezultatet tregojné se gjetja e
ményrave dhe perceptimeve pozitive, pavarésisht véshtirésive
té dixhitalizimit né artet figurative, studentét arrijné sukses
nése géndrojné té fokusuar dhe béjné mé shumé pérpjekje dhe
puné.

Fjalé kyce: dixhitalizim, arte figurative, arsim, studenté,
mésues-mentoreé.




KUBOTOT HA MJIAJMTE
HUHTEJIEKTYAJIIUX BO
INAHAEMUMJATA CO
KOPOHABUPYCOT* - CTYANJA
HA CJIYYAJ: WESTERN BALKANS
ALUMNI ASSOCIATION (WBAA)

Mumu I'aBpuiioBcka

VYuusepsutet “C. Knument Oxpuacku ~ butoina
Exonomcku daxynret [Ipuen
mimi.gavriloska997 @gmail.com

AIICTPAKT

Tewxomuume u npeouzsuyume Ha Miaoume u HA cume
eparanu 00 3anaden bankan ce KOMNWIeKCHU U npeo, a
0cobeno 3a 8peme Ha nandemujama co kKoponasupycom. 0Osa
ucmpasicysaroe ce obuoe 0a OmKpue HAyuHU Ha Kou Maaoume
ce aHeadicupaa u Hanpedy8aa 60 NAHOEMUjAma 60 NEPUOOOm
00 2020 u 2021 200una npexy kopucmerbe Ha OUSUMATIHAMA
mexHono2uja U peanuzupar.e Ha UHOBAMUBHU HAYUHU HA
copabomka. [lononHumenen ummepec e Npaularbemo O0aiu
moa Mmodce Oa ce npasu 0e3 QUHAHCUCKU CPpedcmed
(6ononmepcku) u 00 ooma. Ja ananusupaeme cmyoujama na
cnyuaj Western Balkans Alumni Association kxako pecuonanma
acoyujayuja Ha MAAOU UHMENEKMYAIYU KOUu 0ell 00 C80emo
obpazosanue 2o Komniemupane Hu3 3semjume Ha EY u
ceemom, a nomekHysaam 00 3anaden banxan, u
oejcmsysaam pezcuonanro. Ilpu ucmpasxcysarwemo ce cobpaa
npumapuu  nodamoyu 3a 42  aKmusHOCmMu KOUWMO ce
paneupaam 00 eOHOKPAMHU HACMAHU 00 NOO00J2OMPAjHU
npoekmu (pasepanemu Ha MYIMUMOOAIHU OONOJIHUMENHU
Hacmawnu) npesemenu 00 06e Uiy noseke auya 00 pasiuyHu
opacasu 00 3anaonuom barkan, Kako U CeKyHOApHU
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nooamoyu Kou ce Kopucmed 3a 6KpCmysare U nposepka Ha
saxknyuoyume. Ilpu  aumanusama ce  6oouuja  Opojuu
Mooanumemu Ha AKMUBHOCMU 80 NaHOeMujama (Hajpa3iudHu
00yKU, uHgo cecuu, 6eOuHapu, ...), HUBEH pPELUOHATEH
UMNaKkm, epaoerbe HA 6EUMUHU, 3HAEHA U KOMNEMeHYUU CO
mpajua épeonocm 3a cume eparanu Ha 3anaden banxau, u
npumep u MOMUAyUja Ha pecUOHAIHA COpabomKka u npozpec.

ABSTRACT

The difficulties and challenges of young people and all
citizens of the Western Balkans were complex before, but
became especially pronounced during the coronavirus
pandemic. This research sought to discover ways in which
young people engaged and progressed in the pandemic
between 2020 and 2021 through the use of digital technology
and how they engaged in innovative ways of collaboration.
An additional interest is the question of whether this can be
done without funds (voluntarily) and from home. We analyzed
the case study of the Western Balkans Alumni Association as
a regional association of young intellectuals who have
completed part of their education in EU and world countries,
originating from the Western Balkans, and operating
regionally. The research collected primary data on 42
activities ranging from one-time events to long-term projects
(branched into multimodal additional events) undertaken by
two or more individuals from different Western Balkan
countries, as well as secondary data used to cross-check and
verify conclusions. The analysis identified numerous
modalities of activities in the pandemic (various trainings,
info sessions, webinars), their regional impact, building skills,
knowledge and competencies with lasting value for all citizens
of the Western Balkans, and an example and motivation for
further regional cooperation and progress.




ABSTRAKTE

Véshtirésité dhe sfidat e té rinjve dhe té gjithé gytetaréve té
Ballkanit Peréndimor jané komplekse para, dhe vecanérisht
gjaté pandemisé sé koronavirusit. Ky hulumtim synoi té
zbulonte ményrat se si té rinjté u angazhuan dhe pérparuan
né pandemi midis 2020 dhe 2021 pérmes pérdorimit té
teknologjisé dixhitale dhe realizimit t&é ményrave inovative té
bashképunimit. Njé interes shtesé éshté pyetja nése kjo mund
té béhet pa fonde (vullnetarisht) dhe nga shtépia. Ne kemi
analizuar rastin e studimit té Shogatés Alumni té Ballkanit
Peréndimor si njé shogaté rajonale e intelektualéve té rinj qé
kané pérfunduar njé pjesé té shkollimit té tyre né vendet e BE-
sé dhe botés, me origjiné nga Ballkani Peréndimor dhe gé
operojné né rajon. Hulumtimi mblodhi té dhéna parésore pér
42 aktivitete gé variojné nga ngjarjet njé heré né projekte
afatgjata (t€ degézuara né ngjarje shtesé multimodale) té
ndérmarra nga dy ose mé shumé individé nga vende té
ndryshme té Ballkanit Peréndimor, si dhe té dhéna dytésore té
pérdorura pér té kontrolluar dhe kontrolluar. konkluzionet.
Analiza identifikoi modalitete té shumta té aktiviteteve né
pandemi (trajnime té ndryshme, sesione informative,
webinare,...), ndikimin e tyre rajonal, ndértimin e aftésive,
njohurive dhe kompetencave me vleré té géndrueshme pér té
gjithé qytetarét e Ballkanit Peréndimor, dhe njé shembull dhe
motivim pér rajonin. bashképunimin dhe progresin.




KOPOHA KPU3ATA U
TUTUTAJM3ALMIATA BO
CTOMAHCTBOTO HA PENYBJIMKA
CEBEPHA MAKEJOHHJA

Pucrte KocroBckn

Yuusepsutet “CB. Kupun u Metonuj” Ckorje
Exonomcku dakynrer Ckorje
ristekostovski1l998@gmail.com

AIICTPAKT

Bo 060j mpyo ce ananuzupa nueomo Ha oueumanuzayuja 8o
KOHMEKCM HA aMOpmu3uparbe Ha He2amusHUom eKOHOMCKU
woK npeouszsuxan o0 nanoemujama. Mmeno, cume 3Haeme
oeka co nojasama Ha 08aa nanoemuja, akyeHmom ce cmasu
Ha OHUe eKOHOMCKU 2PAHKU Kou ce meMenam Ha
OecKOHMAaKmua eKoHoMuja U OUSUMATIHU  NAAm@opmu.
Ommyka, nozonemMomo HUB0 HA  OUSUMATUSUPAHOCT
gnujaewe Ha NoO20aemMa ancopnyuoHa MoK HA NpoMeHamd
Koja ja npeouzeuxa camama naHoemuja. Bo oounoc Ha
HUBOMO Ha Oueumanuzayuja u HeeamusHume eghekmu
npeou38UKaHU 00 KOPOHABUPYCOM B0 HAWAMA eKOHOMUja,
HUCKOMO HUBO0 HA  OUSUMATUZUPAHOCH, OCOOEHO Ha
ceemenmom MCII, mooce oOa npemcmasysa eoHa 00
npuyuHUmMe 3a NO20JIeMOMO HUBO HA HNO200EHOCM Hd
ceemernmom MCII.

ABSTRACT

This paper analyzes the level of digitalization in the context of
diminishing the negative economic shock caused by the
pandemic. Namely, we all know that with the emergence of
this pandemic, the emphasis was placed on those economic
branches that are based on contactless economy and digital
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platforms. Hence, the higher level of digitalization influenced
the greater absorption power of the change caused by the
pandemic itself. In terms of the level of digitalization and the
negative effects caused by the coronavirus in our economy,
the low level of digitalization, especially in the SME segment,
may be one of the reasons for the higher level of impact of the
SME segment.

ABSTRAKTE

Ky punim analizon nivelin e dixhitalizimit né kuadér té
amortizimit té goditjes negative ekonomike té shkaktuar nga
pandemia. Domethénég, té gjithé e dimé se me shfagjen e késaj
pandemie, theksi u vu né ato degé ekonomike gé bazohen né
ekonominé pa kontakt dhe platformat digjitale. Prandaj, niveli
mé i larté i dixhitalizimit ndikoi né fuginé mé té madhe
pérthithése té ndryshimit té shkaktuar nga veté pandemia. Pér
sa i pérket nivelit té dixhitalizimit dhe efekteve negative té
shkaktuara nga koronavirusi né ekonominé toné, niveli i ulét i
dixhitalizimit, vecanérisht né segmentin e NVM-ve, mund té
jeté njé nga arsyet e nivelit mé té larté té ndikimit té segmentit
té SME-ve.




OHJIAJH HACTABATA U KOBHU /]
ITAHAEMHUJATA - ITPOBJIEMU,
NPEAU3BULIHN U MOKHOCTHU 3A
CTYAEHTUTE

Emunnja Beakakosa

YuuBepaurer ,,I'oue Jlemuer*
®dakynTeT 3a MeAUIIMHCKH Haykn — @apmaryja — tur,
emilija.velkakova@hotmail.com

AIICTPAKT
Co npoenacysaremo Ha naHoemujama npeou3BUKAHA 00
supycom Koeuo-19 00 cmpana na C30 (Cseemcka
30pascmeena opeanuzayuja) 6o 2020 200una u kapanmuHume
Kou cnedy8aa nomod, 80 MHO2Y OPHCABU, BKAYUVEAJKU ja U
Penyonuxa Cesepna Makedonuja, eden 00 HajnocodeHume
cexmopu bewe obpazosanuemo. I'onem 6poj yHusepsumemu
npekunaa Cco HAcmasama co QuU3UYKO NPucycmeo, 2u
3ameopuja HacmMasHume NPOCMOPUU U NPEMUHAA KOH OHJIAJH
Hacmasa Cco KOpucmere HA HAJPA3IUYHU — GUPIYETHU
niamepopmu. Cexoj Ha pasziuven HAYuHM ja  UCKYCU
MPAH3UYUjama 00 yuerbe 80 YYUIHUYA KOH OHAGJH HACMAsa U
yuerwe. Ce jasu nompeba 00 Habaska HaA OONOJHUMENHA
onpema, NOKGanUmMemeH UHmMepHem, HO U A0ANMUparLe Hd
cume 4YNeHO8U HA CEMejCMBOMO HA HO8UMe YCI08U Hd
pabomervbe u JHcuseerve.

Toxmy 3amoa, yernma Ha UCMparicysarbe Ha 060j mpyo
e udeHmu@ukysare Ha npeoHocmume, Hedocmamoyume
KAKo U 3a00801CMBOMO 00 KOPUCEHEmMOo Ha niamgopmume
30 OHNIGJH HACMABAMA HU3 NPUMAMA HA CMYOeHmume B0
Penyonuxa Cesepna Maxedonuja.

3a cnposedysarve Ha uCmpasicysaremo KOpUCmeHu ce
npumMapHu nooamoyu O00OUeHU NpeKy OHIAjH aHKemad Kojd
bewe oucmpudbyupana 00 CMyOeHmcKume Op2aHU3AUUU U
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JUYHO 00 CcmyOeHmume HA Cume YHUGep3UmMemu 60
opoicasama. 3a uspabomka Ha OHIAQJH aHKemama ce
kopucmeute niamgpopmama Google Forms, a ucmama 6ewe
Hanuwana Ha MaKkeoOHCKU Ja3uK.

Bo ucmpaoicysarwemo yuecmsysaa 98,2 % pedoenu u
1,8 % sonpeonu cmyoenmu, 00 kou 52,3 % 00 cmyoenmume
3a npenam Kopucmene HAAM@POPMA 34 OHIAJH Yuerbe B0
2019/2020, a ocmawmume 47,7 % 3a npsnam kopucmene
onnaju naamgopma 6o 2020/2021 coouna.  Pesynmamume
00 UCMPAdNCYBAILeMO ce NPUKadcamu cymapro. Tpyoom
ongaka u npukaz HA KOMNAPAMUBHA  AHAIU3A  3d
npobiemume, MOJNCHOCMUME U OYeKY8arama 00 OHIAjH
Hacmasama 00 achnekm Ha cmyoeHmume 60 Penyoniuka
Cesepna Makeodonuja u Xpsamcka.

Kayunun 300poBu: KoBun-19, onnaju HacraBa, mpobiiemu,
MPEAN3BUIN, MOKHOCTH

ABSTRACT

With the onset of a pandemic caused by the Covid 19 virus in
2020 and the quarantines that followed, in many countries,
including the Republic of North Macedonia, one of the most
affected sectors was education. Many universities have
discontinued physical presence classes, closed classrooms,
and switched to online teaching using a variety of virtual
platforms. Everyone has experienced a different transition
from classroom learning to online teaching and learning.
There was a need to purchase additional equipment, better
internet, but also to adapt all family members to the new
working and living conditions.

Therefore, the purpose of researching this paper is to identify
the advantages, disadvantages and satisfaction of using
online learning platforms through the prism of students in the
Republic of Northern Macedonia.

Primary data obtained through an online survey was used to
conduct the research, which was distributed to student




organizations and personally to students at all universities in
the country. The Google Forms platform was used to compile
the online survey, and it was written in Macedonian. 98.2% of
full-time and 1.8% part-time students participated in the
research, of which 52.3% of students used an online learning
platform for the first time in 2019/2020, and the remaining
47.7% used an online platform for the first time in 2020/2021.
The results of the research are summarized. The paper also
includes a comparative analysis of the problems,
opportunities and expectations of online teaching in terms of
students in the Republic of North Macedonia and Croatia.

Keywords: Covid 19, online teaching, problems, challenges,
opportunities.

ABSTRAKTE

Me shpalljen e njé pandemie té shkaktuar nga virusi Covid-19
nga OBSH (Organizata Botérore e Shéndetésisé) né vitin
2020 dhe karantinat gqé pasuan, né shumé vende, pérfshiré
Republikén e Magedonisé sé Veriut, njé nga sektorét mé té
prekur ishte arsimi. Shumé universitete kané ndérpreré orét e
pranisé fizike, kané mbyllur klasat dhe kané kaluar né
mésimdhénien online duke pérdorur njé séré platformash
virtuale. Té gjithé e kané pérjetuar kalimin nga té mésuarit né
klasé né mésimdhénien dhe té mésuarit online né ményra té
ndryshme. Kishte nevojé pér blerje té pajisjeve shtese,
internet mé té miré, por edhe pérshtatje té té gjithé anétaréve
té familjes me kushtet e reja té punés dhe té jetesés.

Prandaj, géllimi i hulumtimit t€ kétij punimi éshté té
identifikojé avantazhet, disavantazhet dhe kénagésiné e
pérdorimit té platformave té mésimit online pérmes prizmit té
studentéve né Republikén e Magedonisé sé Veriut.

Pér realizimin e hulumtimit u pérdorén té dhénat parésore té
marra népérmjet njé sondazhi online, i cili iu shpérnda
organizatave studentore dhe personalisht studentéve né té
gjitha universitetet né vend. Pér realizimin e anketés online




éshté pérdorur platforma Google Forms, e cila éshté shkruar
né gjuhén magedonase.

98.2% e studentéve me kohé té ploté dhe 1.8% me kohé té
pjesshme morén pjesé né hulumtim, nga té cilét 52.3% e
studentéve pérdorén njé platformé mésimi online pér heré té
paré né 2019/2020, dhe 47.7% e mbetur pérdorén njé
platformé online pér té parén. koha né 2020 / 2021. Rezultatet
e hulumtimit jané paraqitur né ményré té pérmbledhur.
Punimi pérfshin gjithashtu njé prezantim té njé analize
krahasuese té problemeve, mundésive dhe pritjeve té
mésimdhénies online né aspektin e studentéve né Republikén e
Magedonisé sé Veriut dhe Kroacisé.

Fjalé kyce: Covid-19, mésimdhénie online, probleme, sfida,
mundési




JAUT'UTAJTHA IIMCMEHOCT HA
POMMTE BO PCM BO BPEME HA
IHAHAEMHJA*

Cubena Mamynocka

Yuusepsurer ,,CB. Knument Oxpuacku‘ — burona
Exonomcku dakynrer — [puen
mamudoskasibela@gmail.com

AIICTPAKT

Ilanoemujama co Kosuo-19 npeouzsuxka nuza npomeHu
80 CEKOJOHEBHOMO HOPMAIHO (DYHKYUOHUPAIbE HA POMCKAma
nonynayuja u HU3a 3a0p3aHu NPOMeHU Ha MPAOUYUOHATIHUOM
HauuH Ha pabomerbe U U3BPULYBAILE HA CEKOJOHeBHUmMEe
axmuenocmu. TpaouyuonarHomo QyHKyuoHuparee ce 3amMeHu
co 3abpsana Oueumanuzayuja U  HOB0 , HOPMAIHO
QyHKYyuoHuparwe, WMo  ceemom,  Hauwlama  OpaIHCcaA8a,
BKILYYUMENHO U POMCKAma nonyiayuja, ja Hajoe Hecnpemuda
oa ce cnpasu co HU3amMa npeou3suyU Kou co cebe 2u HOCU U
oueumanuzayujama.

Toxmy nopaou moa, yenma HA 080] UCMPAICYBAYKU
mpyo e oa ce 0ade npezied HA AKMyeIHama cocmojoa Ha
oueumannama nucmenocm Ha Pomume 6o PCM, m.e.
Kopucmeremo  Ha  OucumMaiHume  peuieHuja  Kako
anmepHamuga 3a MNOJeCHO U Nnobe36edHO U3BpuLysarbe Ha
ceKkojoHesHume  aKmueHOCMU  KAKO  pe3yimam — Ha
nandemujama co Koseuo-19. Hcmo maka, ucmpasicysarbemo
uma 3a yen 0a 20 UCNUMA GIUjAHUEmMO HA NAHOeMujama co
Kosuo-19 6o ropucmermwemo na oueumanHu peuieHuja Ha
Pomume 00 PCM, konkasu ce HusHume no3nasarbama 60
00HOC HA KOPUCIMEILEeMO U UCMPAIICY8AIbe HA KOPUCHOCA 00
ynompeba Ha OucumanHume peueHuja 00 Acnekm Ha
Hamanysearee Ha mpouwioyume u 0J1eCHy8arbe Ha pabomerbemo.
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Pezynmamume 00 ucmpasicysarwemo nomepoysaam
0eKka Nnocmou BUCOK CMeNneH HA OUSUMAIHA NUCMEHOCM Kdj
poMmcKama nonyiayuja, Koja e nogexe 320j1emend 3a epeme Ha
Koeuo-19 nanoemujama, nHo ucmo maka ce KOHCmMamupa
O0eKka ucmume ce cooyYy8aam coO CepUO3HU NPeOU3UYU U
02panuyy8arsa.

Kuyuynu 306o0poBu: Pomcka momynanuja, JUTHTAITHUA
pelieHuja,  AUTHTAIHA  allaTKk,  oOyka,  (akTopH,
OrpaHUYyBamba, POMCKa UHKIIy3H]ja.

ABSTRACT

The Covid-19 pandemic caused a series of changes in the
daily normal functioning of the Roma population and a series
of accelerated changes in the traditional way of working and
performing daily activities. Traditional functioning has been
replaced by accelerated digitalization and new "normal”
functioning, which the world, our country, including the
Roma population, has found unprepared to deal with,
bringing series of challenges.

Therefore, the purpose of this research paper is to provide an
overview of the current state of digital literacy of Roma in
RSM, i.e. to asses the extent of use of digital solutions as an
alternative to easier and safer daily activities as a result of
the Covid-19 pandemic. The research also aims to examine
the impact of the Covid-19 pandemic on the use of digital
solutions by Roma in RSM, their knowledge of the use and
research of the benefits of using digital solutions in terms of
cost reduction and ease of operation.

The results of the research confirm the finding that there is a
high level of digital literacy among the Roma population,
which was increased during the Covid-19 pandemic, but it is
also concluded that they still face serious challenges and
limitations.




Keywords: Roma population, digital solutions, digital
tools, training, factors, constraints, Roma inclusion.

ABSTRAKTE

Pandemia e Covid-19 shkaktoi njé séré ndryshimesh né
funksionimin normal ditor té popullsisé rome dhe njé séré
ndryshimesh té pérshpejtuara né ményrén tradicionale té
punés dhe kryerjes sé aktiviteteve té pérditshme. Funksionimi
tradicional éshté zévendésuar nga dixhitalizimi i pérshpejtuar
dhe funksionimi i vi ‘“normal”, té cilin bota, vendi yné,
pérfshiré edhe popullsiné rome, e ka gjetur té papérgatitur
pér t'u pérballur me seriné e sfidave gé sjell dixhitalizimi.

Prandaj, géllimi i kétij punimi hulumtues éshté té ofrojé
njé pasqyré té gjendjes aktuale té shkrim-leximit dixhital té
roméve né RSM, dmth. pérdorimi i zgjidhjeve dixhitale si njé
alternativé ndaj aktiviteteve ditore mé té lehta dhe mé té
sigurta si pasojé e pandemisé Covid-19. Hulumtimi synon
gjithashtu té shqyrtojé ndikimin e pandemisé Covid-19 né
pérdorimin e zgjidhjeve dixhitale nga romét né RSM,
njohurité e tyre pér pérdorimin dhe hulumtimin e pérfitimeve
té pérdorimit té zgjidhjeve dixhitale né drejtim té uljes sé
kostos dhe lehtésisé sé funksionimit.

Rezultatet e hulumtimit konfirmojné se ka njé nivel té
larté té shkrim-leximit dixhital te popullata rome, e cila éshté
rritur gjaté pandemisé Covid-19, por gjithashtu konstatohet
se ata pérballen me sfida dhe kufizime serioze.

Fjalé kyce: Popullsia rome, zgjidhje dixhitale, mjete
dixhitale, trajnime, faktoré, kufizime, pérfshirja e roméve.




UCTPAKYBAIBE HA
3AJIOBOJICTBO HA TPAITAHUTE
OJI IMTUTAJIN3ALIUIATA BO
JABHATA AIMUHUCTPALIUJA

Teonopa Iumecka

Yuusep3utet “Cs. Kupun u meroanj” Ckorje
daxkynrer 3a apxutekTypa — Ckorje
teodora_dimeska@yahoo.com

AIICTPAKT

Co yen cnpeyysarve na wupernemo na Kosuo-19, eona
00 MepKume Kou eiacmume Ha 207iem 6poj 3emju 3anounaa oa
ja nomenyupaam, e oueumanuzayujama Ha 2oaem 0poj
akxmuenocmuy. Ce uuHu Oexka ceemom ce c6pme KOH
oueumanHume mexHoONO2UU He CcaMo 3apadu cnac 00
gupycom, myKy u 3a 0a 2u adanmupa coyujaiHume yciyeu 60
Hosuom HauyuH Ha xcusom u paboma. U Cesepna Maxeoonuja
He e UCKIYYOK 00 08a. Yuime 80 npsume HeKoJKy Hedelu 00
nojasama Ha naudemujama npeoussuxana 00 Koeuo-19,
maxedouckume HUKT komnanuu jaaumcupaa  Oueumanuu
anamkuy, NOYHY8ajKu 00 MOOUNHU ANIUKAYUU 34 OMKPUBAIbE
OU30K KOHMAKM CO NOMEHYUJAIHO 3apa3eHu auyd, KaKo u
OUUMAIHU NIAM@POPMU 3a 30PABCMBEHU Y CIYU.

Bracmume 60 Cesepna Maxedonuja ceé nogexe nounaa
oa eu mnpomosupaam O0oCManHume OUSUMATHU YCIyeU 00
ceoume OpAHCABHU UHCMUMYYUU 80 HACOKA HA HAMATLY8AFbE HA
Qusuukuom KoOHmaxkm 3a epeme Ha nanoemujama. [en 00
o8ue ycnyeu eeke nocmoeja u NOparo, Ho 20Jiem 0ell 00 HUB ce
Passuja Kako pe3yimam Ha Ho8Ume YClosuU Ha HCUseerve.

Ha cmpanuyama uslugi.gov.mk eparanume na eono
mecmo umaam npucman 0o 127 enexkmponcku ycayeu. Llenma
Ha 080]  UCMpAXCYBAUKU NpOeKm e 0ad  Hanpasu
ucmpasicysarne Ha OuUSUMaIHume aiamku U e-yciyeu Kou
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eparanume modcam oa eu 0obujam 00 jasHume UHCMUMYYUU
60 Penyonuxa Cesepna Maxeoonuja. Ilonamamy, nanpaseno
e ucmpasxicysarbe co yei 0a ce UCNUma 3a0080JICIMEOMO HA
eparanume 00 KOpUCErEemo Ha 08Ue YCIy2uU.

Kiay4ynu 300poBM: jaBHAa aJMHHHUCTpaLUja, AUTHTAIN3AIIN]a,
3aJI0BOJICTBO, I'palaHH.

ABSTRACT

In order to prevent the spread of Covid-19, one of the
measures that the authorities of many countries have begun to
emphasize is the digitalization of a number of activities. The
world seems to be turning to digital technologies not only to
save itself from the virus, but also to adapt social services to a
new way of life and work. Northern Macedonia is no
exception. In the first few weeks since the outbreak of the
Covid-19 pandemic, Macedonian ICT companies have
launched digital tools, ranging from mobile applications to
detect close contact with potentially infected people, as well
as digital healthcare platforms.

Authorities in northern Macedonia have increasingly
started promoting available digital services from their state
institutions to reduce physical contact during a pandemic.
Some of these services already existed before, but many of
them developed as a result of the new living conditions.

On the site uslugi.gov.mk the citizens have access to
127 electronic services in one place. The purpose of this
research project is to do research on digital tools and e-
services that citizens can obtain from public institutions in the
Republic of Northern Macedonia. Furthermore, a survey was
conducted in order to examine the citizens' satisfaction with
the use of these services.

ABSTRAKTE
Pér parandalimin e pérhapjes sé Covid-19, njé nga masat qé
autoritetet e shumé vendeve kané filluar té theksojné éshté




dixhitalizimi i njé séré aktivitetesh. Bota duket se po i
drejtohet teknologjive dixhitale jo vetém pér té shpétuar veten
nga virusi, por edhe pér té pérshtatur shérbimet sociale me
njé ményré té re jetese dhe pune. Magedonia e Veriut nuk bén
pérjashtim. Né javét e para gé nga shpérthimi i pandemisé
Covid-19, kompanité macgedonase té TIK-ut kané languar
mjete dixhitale, duke filluar nga aplikacionet celulare pér té
zbuluar kontakte té ngushta me persona té infektuar
potencialisht, si dhe platforma dixhitale té kujdesit
shéndetésor.

Autoritetet né Magedoniné veriore kané filluar gjithnjé e mé
shumé promovimin e shérbimeve dixhitale té& disponueshme
nga institucionet e tyre shtetérore pér té reduktuar kontaktin
fizik gjaté njé pandemie. Disa nga kéto shérbime kané
ekzistuar edhe mé paré, por shumé prej tyre jané zhvilluar si
rezultat i kushteve té reja té jetesés.

Né fagen uslugi.gov.mk gytetarét kané gasje né 127 shérbime
elektronike né njé vend. Qéllimi i Kkétij projekti hulumtues
éshté té béjé hulumtime pér mjetet digjitale dhe shérbimet
elektronike gé qytetarét mund t'i marrin nga institucionet
publike né Republikén e Magedonisé sé Veriut. Gjithashtu,
éshté béré njé anketé pér té shqyrtuar kénagésiné e qytetaréve
me pérdorimin e kétyre shérbimeve.




KOPOHA BUPYCOT,
TUTUTAJM3ALMIATA U
BJIMJAHUETO BP3 PABOTEIETO
HA MAJIUTE BU3HUCH

Eaena KoJurocka

VYuusepsutet “CB. Knument Oxpuncku” buroina
Exonomcku daxynret [Ipuen
ekoltoska77@gmail.com

AIICTPAKT

Bo Oenewno epeme, marume OusHucu cmanysaam ce
NO3HAYAjHU, OUOEJKU Mmue 0803MOICYBAAM HAMANLYBAIbE HA
cmankama Ha Hespabomenocm 6o cekoja opowcasa. Ho, kako
U cume akxmepu 60 eKOHOMCKUOM HCUBOM, U Manume OUSHUCU
ce coouyeaam co eKOHOMCKama Kpuza HNpeou3sUKaHa 0o
Covid-19 nanoemujama. Llenma na o6oj mpyo e oa oopabomu
HEeKOJIKY AcCnekmu KOu Hanoseke 2u noz2oouja manume
ousHUCU.

Heouexysanume npomenu wmo eu cozdade osaa Kpusd, eu
mpaHcgopmupauie npucmanume Ha 20iem Opoj Ha manume
OusHUCU CcO yen O0a ce adanmupaam HA NpomeHume u 0d
npesicugeam 60 Hosume 6eke ,,Hopmanuu‘ yciosu. Cnoped
ucmaxcysarama, 3d MHOZY 00 HU8 o06a Oeule WOK U
npeoussuKa cmpas, 3a2you, HeCNpemHoCm 80 CNpPaAgy8arbe Co
Kpuzama, a 3a HeKou nax, oea Oeuie npeouzsux KaKo oa 2u
peopeanuzupaam ceoume OUBHUCU U KAKO 000po Oa
DYHKYUOHUPAAmM U 60 HEOUEKYBAHO NPOMEHEMU YCILIOBU.

Eona snauajna nocneouya na Covid-19 e zabpzanuom mpeno
KOH Oueumanuzayuja Ha OusHuc moodenume u 80 Manume
OU3HUCU, 3Ae0HO CO NPEeMecmy8aremo Ha KOoMepyujaiHume
aKmusHocmu 00 mpaouyuoHaIHo pabomere 00 paboma 00
ooma unu ounune. Toa e6xkmyuysauie peopeanuzayuja Ha
pabomuume  aKMuGHOCMU 80 Mdaaume OUSHUCU, HOBO
pabomno epeme, NOUHAKEA KOMYHUKAYUJA U HOBU MEXHUUKU
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npobnemu. Cenax, ucmadxcysarwama nokKajcaie OeKd
onazodapejru  Ha  Oueumanuzayujama, ce — 3201eMy8d
@aexcuburnocma u npooyKmueHocma 3a pabomooasyume u
gpabomenume 60 manume Gupmu, noIecHo ce Haora baianc
nomery pabomuume u cemejHume 008PCKU U Ce HAMANLY8A
NOMPOUIEHOMO 8pemMe U eHepauja Ha Oonieume namyearbd 00
ooma 0o paboma.

Hcmo maka, 6o eaxeu cumyayuu ce nokaxdca oOeka e
HEONXo0Ha U NooOpuwiKama 00 CMpaHa HA UHCMUMyyuume,
opaicasama Koja 80 8aKsu yciosu mpeba 0a noxasice puica
3a manume OU3HUCU KOU ce Oopam 3a ONCMAHOK, A UCHO
maka Ke co30a0e U YHUKAMHU MONCHOCMU U YCI08U 3d HUGEH
pazeoj.

ABSTRACT

Of late, small businesses were gaining more and more
importance due to the reduction of the unemployment rate in
each country. But like all actors in economic life, nowadays
small businesses are facing the economic crisis caused by the
Covid-19 pandemic. The aim of this paper is to address
several aspects that have hit small businesses hardest in the
course of pandemic.

The unexpected changes created by this crisis have
transformed the approaches of many small businesses in
order to adapt to the changes and survive in the new already
"normal” conditions. According to previous studies, for many
of them this was a shock and caused fear, losses, clumsiness
in dealing with the crisis, and for some, this was a challenge
how to reorganize their businesses and how to function well
in unexpectedly changed conditions.

A significant consequence of Covid-19 is the accelerating
trend towards digitalisation of business models and small
businesses, along with the shift of commercial activities from
traditional work to work from home or online. This included
reorganizing work activities in small businesses, new working



hours, different communication and new technical problems.
However, research has shown that digitalization increases
flexibility and productivity for employers and employees in
small businesses, balances work and family responsibilities
more easily, and reduces the time and energy spent on long
trips from home to work.

Also, pandemic emphasised the fact that the support of
the government institutions is necessary for small businesses
to help them out in the struggle for survival, and to create
conditions for their development.

ABSTRAKTE

Né ditét e sotme, bizneset e vogla po béhen mé té réndésishme
sepse mundésojné uljen e shkallés sé papunésisé né ¢do vend.
Por si té gjithé aktorét né jetén ekonomike, bizneset e vogla
po pérballen me krizén ekonomike té shkaktuar nga pandemia
Covid-19. Qéllimi i kétij punimi éshté té trajtojé disa aspekte
gé kané goditur mé shumé bizneset e vogla.

Ndryshimet e papritura té krijuara nga kjo krizé kané
transformuar gasjet e shumé bizneseve té vogla pér t'u
pérshtatur me ndryshimet dhe pér té mbijetuar né kushtet e
reja tashmé "normale”. Sipas hulumtimeve, pér shumé prej
tyre kjo ishte njé tronditje dhe shkaktoi friké, humbje,
ngathtési né pérballjen me krizén, dhe pér disa kjo ishte njé
sfide se si té riorganizonin bizneset e tyre dhe si té
funksiononin miré né kushte té ndryshuara papritur.

Njé pasojé e réndésishme e Covid-19 éshté tendenca
pérshpejtuese drejt dixhitalizimit t¢ modeleve té biznesit dhe
bizneseve té vogla, sé bashku me zhvendosjen e aktiviteteve
tregtare nga puna tradicionale né puné nga shtépia ose
online. Kjo pérfshinte riorganizimin e aktiviteteve té punés né
bizneset e vogla, orarin e ri té punés, komunikime té
ndryshme dhe probleme té reja teknike. Megjithaté, hulumtimi
ka treguar se dixhitalizimi rrit fleksibilitetin  dhe
produktivitetin pér punédhénésit dhe punonjésit né bizneset e




vogla, balancon mé lehté pérgjegjésité e punés dhe familjes
dhe redukton kohén dhe energjiné e shpenzuar né udhétimet e
gjata nga shtépia né puné.

Gjithashtu, né situata té tilla, rezultoi se éshté e
nevojshme mbéshtetja e institucioneve, shteti i cili né kushte té
tilla duhet té tregojé kujdes pér bizneset e vogla gé po luftojné
pér mbijetesé, si dhe do té krijojé mundési dhe kushte unike
pér zhvillimin e tyre.




KOPOHA KPU3ATA,
CUPOMAIITUIJATA U
JUT'UTAJIN3AIIUMIATA KAKO
MOKHO PEHIEHUE

Teonpopa Xpucroscka

Yuusepsutet “CB. Kiimment Oxpuacku” — burona
Exonomcku dakynrer [Ipunen
hristovskatea@gmail.com

AIICTPAKT

Cupomamrijata He € HOB IpoOJeM, Taa MOCTOEIIE U Tpe
nojaeama Ha KOpOHA Kpu3amd, HO OHA WMO e jad Npasu eoen
00 Haj3HauajHume npodiemMu e gaxmom wmo maa
opacmuuno ce 3eonemu u npooiabouu co Koeuo xpuzama.
Llenma na osa ucmpaoicysarwe e da ce Hanpasu cnopedba Ha
cupomawmujama npeo u nomoda Kako pe3yimam Hd KOPOHA
gupycom u moa no Hekoiky ocuosu. Ceemckama OauKa
ymepouna oexa 97 MUIUoHu nogexe yiyre ouie npuHyoeHu Ha
ekcmpemua cupomawmuja 0o kpajom Ha 2020 kako
nocneouya 00 nanoemujama. Cnoped ucmadicysarama,
MEXAHU3MOM — HA  3201eMy6arbe  HA  cupomawimujama
3anO4HY8a CO 3aMBOPArEmo HA 201eM OpPoj KOMNAHUU WO
006edysea 00 omnywmarbe HA PAOOMHUYU U HAMALEHA
nompowygauka  nopaou  nao  Ha  0oxooume  Ha
oomaxuncmaeama. Kaxo pesynmam na moa, kako nociedet
cmaouym e nojasasama Ha cupomawmujama. Cemo moa e
0COOEHO U3PA3eHO 80 3eMujme 80 pA360j, KOU ce cooyyeaam
€O Hedocmue Ha Xpaua, Hemaam npucman 0o oopazoeaue u
paboma, na szamoa u nocieouyume ce cepuosnu. Cnopeo
ucmpaxcysarwema, 6o Cesepna Makeodonuja 00 55.000 oo
Hao 130.000 Maxeoonyu (80 3asucrocm o0 moa KoJKy 00120
Ke mpae Kpuzama) 6u ce coouune co cupomawimuja. Bo eonu
8aK6U OMENCHAMU YCIO8U HA Kpu3a, Hepaszeuenume 3emju
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Modicam 0a ja uckopucmam wancama u oa ce 3000ujam co
MeIryHApoOHa  KOHKYPEeHmHOCm U 04 NpuooHecam 3d
HaMAY8are HA CUPOMAWMUAma moKmy co MepKu no8p3aHu
co Jueumanuzayujama Ha npoyecume.

ABSTRACT

Poverty is not a new problem, it existed before the Corona
crisis, but what makes it one of the most significant problems
nowadays is the fact that it has drastically increased and
deepened with the pandemic. The purpose of this study is to
compare poverty before and after the Coronavirus on several
grounds. The World Bank has estimated that 97 million more
people will be forced into extreme poverty by the end of 2020
as a result of the pandemic. According to previous
researches, the mechanism of increasing poverty begins with
the closure of many companies, which leads to layoffs and
reduced consumption due to declining household incomes. As
a result, the last stage is the emergence of poverty. All this is
especially pronounced in developing countries, which face
food shortages, lack of access to education and employment,
and therefore the consequences are serious. According to the
research, in Northern Macedonia from 55,000 to over
130,000 Macedonians (depending on how long the crisis will
last) would face poverty. In such difficult crisis conditions,
underdeveloped countries can seize the opportunity to gain
international competitiveness and contribute to poverty
reduction through measures related to the digitalization of
business processes and models.

ABSTRAKTE

Varféria nuk éshté njé problem i ri, ka ekzistuar para krizés
koronare, por ajo gé e bén até njé nga problemet mé
domethénése éshté fakti se ajo é&shté rritur dhe thelluar né
ményré drastike me krizén Covid. Qéllimi i kétij studimi éshté
té krahasojé varfériné para dhe pas si pasojé e koronavirusit
né disa arsye. Banka Botérore ka vlerésuar se 97 milioné




njeréz té tjeré do té detyrohen né varféri ekstreme deri né
fund té vitit 2020 si pasojé e pandemisé. Sipas hulumtimeve,
mekanizmi i rritjes sé varférisé fillon me mbylljen e shumé
kompanive, gjé gé con né pushime nga puna dhe ulje té
konsumit pér shkak té rénies sé té ardhurave té familjeve. Si
rezultat, shfagja e varférisé éshté faza e fundit. E gjithé kjo
éshté vecanérisht e theksuar né vendet né zhvillim, té cilat
pérballen me mungesé ushgimore, mungesé té aksesit né
arsim dhe punésim, ndaj dhe pasojat jané té rénda. Sipas
hulumtimit, né Magedoniné e Veriut nga 55.000 deri né mbi
130.000 magedonas (varésisht se sa do té zgjasé kriza) do té
pérballeshin me varféri. Né kushte kaq té véshtira krize,
vendet e pazhvilluara mund té shfrytézojné mundésiné pér té
fituar konkurrencé ndérkombétare dhe té kontribuojné né
uljen e varférisé pérmes masave qé lidhen me dixhitalizimin e
proceseve.
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AIICTPAKT

30pascmeeno-ekonomckama — Kpuza — NPeOu38UKaHa 00
oonecma Kosuo-19 uma cepuosnu umniuxayuu 6p3 MHOSY
2pynu Ha eparasu, mery Kou u miaoume, KOU Wimo naxK ce
HAjMHO2Y 3a2pO3eHu 00 OnWmecCmeeHume u eKOHOMCKUme
umnaukayuu 00 kpusama. Hcmpascysarsama noxadxcysaam
0eKa UaKo KIYYHU 3a OOPHCAUBOCMA HA ONUMECMBOMO U
He208ama UOHUHA, MIaoume 80 NAHOEMUJAMA ce COOUUja CO
nozonema Hegpabomernocm u moa 6o cume 3mju 00 EY u co
2ybere Ha pabomama 3apadu 3ameaparbama Ha 3emjume u
eKOHOMCUMe CMPYKMYPHU NPOMEHU. JJonoIHumento, cnopeo
UCMAapIICy8arbama Maaoume 6ea uznoAHCeHu Ha NPOMEHUME 60
06pazoeanuom npoyec, Kou 6epojamHo ou umane 00a20poYHU
nocieouyu 8p3 (PopmMupar.emo Ha YoBeuKUOm Kanumaini 60
o0dennume exoHomuu. Ha kpaj, namoemujama 3nawumenuo
elujaewe u 8p3 MenmanHama oaazococmojoa Ha maaoume
Koja ocobeno doara 00 uspasz 60 NOCIEOHUOM NepUod 3apaou
e8pemempaeremo Ha Kpuzamad. 3a 0a ce Haomunam
HecamueHume eghekmu 0cobeno 6p3 Maaoume HNOMOSHA
pacmeykama oueumanuzayuja Ha onuimecmeomo.
Hueumanuzayujama e ocobeno docmanna 3a maaoume Jyre
€O nosucoku npoguau, Kou pabomam 80 No2oNEMU UIU
MEXHONIOWKY OPUEHMUPAHU KOMNAHUU, CO Kanayumem od
obezbedam Oanevyurcku onyuu 3a paboma. M na xpajom o0



080] MpPY0 ce U3N0JCeHU NPenopaxKu 3a noooopysarbe Ha
cumyayujama Ha maaoume 00 HeKOJKY AdCneKmu.

ABSTRACT

The health and economic crisis caused by the Covid-19
disease has serious implications for many groups of citizens,
young people including, who are most at risk from the social
and economic implications of the crisis. Studies show that
although crucial for the sustainability of the economy and its
future, young people in the pandemic have faced higher
unemployment in all EU countries and job losses due to the
closure of countries and structural changes in the economies.
Additionally, according to the researches, young people were
exposed to changes in the educational process, which would
probably have long-term consequences on the formation of
human capital in individual economies. Finally, the pandemic
significantly affected the mental well-being of young people,
which is especially pronounced in the recent period due to the
duration of the crisis. The growing digitalization of society
has helped to overcome the negative effects slightly,
especially on young people. Digitization is more accessible to
young people with higher profiles, working in larger or
technology-oriented companies, with the capacity to provide
remote work options. At the end of this paper,
recommendations for improving the situation of young people
in several aspects are proposed.

ABSTRAKTE

Kriza shéndetésore dhe ekonomike e shkaktuar nga sémundja
Covid-19 ka implikime serioze pér shumé grupe gytetarésh,
pérfshiré té rinjté, té cilét jané mé té rrezikuar nga implikimet
sociale dhe ekonomike té krizés. Hulumtimet tregojné se edhe
pse vendimtare pér géndrueshmériné e shoqérisé dhe té
ardhmen e saj, té rinjté né pandemi jané pérballur me
papunési mé té madhe né té gjitha vendet e BE-sé dhe humbje




té vendeve té punés pér shkak té mbylljes sé vendeve dhe
ekonomive té ndryshimeve strukturore. Gjithashtu, sipas
hulumtimit, té rinjté ishin té ekspozuar ndaj ndryshimeve né
procesin arsimor, té cilat ndoshta do té kishin pasoja
afatgjata né formimin e kapitalit njerézor né ekonomité
individuale. Sé fundi, pandemia ndikoi ndjeshém né
mirégenien mendore té té rinjve, e cila éshté vecanérisht e
theksuar né periudhén e fundit pér shkak té kohézgjatjes sé
krizés. Dixhitalizimi né rritje i shogérisé ka ndihmuar né
tejkalimin e efekteve negative, vecanérisht te té rinjté.
Dixhitalizimi éshté vecanérisht i aksesueshém pér té rinjté me
profile mé té larta, gé punojné né kompani mé té médha ose té
orientuara nga teknologjia, me aftésiné pér té ofruar mundési
pune né distancé. Né fund té kétij punimi jané paraqitur
rekomandimet pér pérmirésimin e gjendjes sé té rinjve né disa
aspekte.




